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What is CBD?

Source: PlusCBD Oil blog

■ CBD (cannabidiol) is one of 
over 100 cannabinoids found 
in the hemp plant. CBD oil 
works naturally with the 
body’s own endocannabinoid 
system (ECS) to promote 
wellness without getting you 
“high”

■ CBD products are tested and 
verified to contain trace 
amounts of THC at or below 
0.3% and can safely provide 
number physiological 
benefits

■ CBD is legal in all states after 
the 2018 Farm Bill removed 
CBD from the Controlled 
Substances Act, but laws still 
differ state-by-state. States 
differ on the percentage of 
THC acceptable, CBD 
potency, form (flower, oil, 
edibles, etc.), and even the 
marketing terms used.
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https://www.pluscbdoil.com/blog/
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CBD growth due to increased availability and consumer 
acceptance

Expansion into B&M Emergence of new 
brands and products Online growth Consumer acceptance Versatility

More CBD products 
will be hitting the 
shelves of brick-and-
mortar retail as 
popularity is 
considered 
mainstream

New product selections 
like topical creams, 
facial skin care, 
gummies, and more

E-commerce provides 
wider selection and 
convenience

With more acceptance 
from consumers, CBD 
products have grown 
in $ sales since their 
introduction

CBD is known to 
improve sleep 
disorders, pain, muscle 
spasticity, anxiety, and 
pain and leads to 
better sleep
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Social media a key driver of CBD education

Sources: Best of Target TikTok video; Equilibria Instagram; Charlotte's Web product finder quiz; PlusCBD Oil site

https://www.tiktok.com/@bestoftarget/video/7052830926610386222
https://www.instagram.com/equilibriawomen/?hl=en
https://www.charlottesweb.com/productfinder
https://www.pluscbdoil.com/blog/
https://www.tiktok.com/@bestoftarget/video/7052830926610386222?is_from_webapp=1&sender_device=pc&web_id=7077796818366727681
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CBD sales up 4.5% ($4.9M) in two years

Source: NielsenIQ RMS, xAOC 52 W/E 2.19/2022, 52W YA W/E 2/20/2021, 52W 2YA W/E 2/22/2020

Drug (+$6.0M) and dollar & mass (+$1.2M) grew significantly

CBD in health and beauty

$33.1M

$31.6M

$39.1M

$20.1M

$19.5M

$17.9M

$21.7K

$784.7K

$1.2M

2 YA

1 YA

52 w.e. 2/19/22

Drug Food Dollar & mass

$53.3M

$51.9M

$58.2M

5



© 2022 Nielsen Consumer LLC. All Rights Reserved.
6

Image placeholder

Vitamins & supplements represent 55% of 
the total CBD category in health & beauty

Source: NielsenIQ RMS, xAOC 52 W/E 2.19/2022

CBD categories in health & beauty
L52W sales

+21%

+15%

+1%

$32.2M

$11.8M

$9.2M

$2.6M

$1.2M

$723.1K

Vitamins & supplements

Hand & body lotion

Pain relief

First aid

Bath & shower

Facial skin care

% CYA

-17%

-18%

-14%
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Top in-store CBD brands focus on vitamins and HBL

Source: NielsenIQ RMS, xAOC, 52 W/E 2/19/2022

$ sales Charlotte’s Web Sagely Naturals PlusCBD Oil

Vitamins & supplements $10.9M $400 $1.1M

Hand & body lotion $3.1M $1.6M $1.0M

Pain relief - $793K -

First aid - $201K -

Facial skin care - $189K -

Website reviews:
Best CBD yet: I’ve tried a few different 
brands of CBD up to this point, but 
Charlotte’s Web is the best I’ve used 
yet. The quality and potency of the 
original formula is top notch.

“ These calm and centered CBD soft 
gels are a daily ritual for me; They truly 
bring a sense of calm and 
collectedness to my busy schedule. 
I feel in control and composed.

“ I am great believer in the PlusCBD
products. I've been a customer for 3+ 
years. It helps reduce joint pain and 
contributes to a more positive, 
energetic.

“
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Online remains a popular channel for CBD brands

Source: NielsenIQ Panel, Total Available Retailers (Omni), 52 WE 1/29/2022

$ sales $353K $651K $531K

Lord Jones Happy Dance Cannuka
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Products containing CBD can go for over 
double the price of non-CBD items

Source: NielsenIQ RMS, xAOC, 52 WE 2/26/2022

Average unit price – with/without CBD

$11.21 $11.54 

$23.40 

$33.88 

$8.77 $9.86 
$11.79 

$15.47 

Bath & shower Facial skincare HBL Vitamins &
supplements

CBD Yes CBD No
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CBD shoppers tend to be older, higher-income, and live in the 
west

Source: NielsenIQ Panel, Total US HHS, Total Buyers, 52W W/E 2/26/2022 

Age

55-64 yrs old
140 Index

Income

$100K+
128 Index

Children

Under 6 & 13-17
202 Index

Region

West
135 Index
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Key Action Steps

11

1. Education is key - consumers are still 
learning about CBD, and brands and 
retailers can help them understand 
the variety of benefits of this 
supplement

2. Ecommerce is a key channel for CBD 
and should be a focus area, however 
in-store sales are starting to pick up as 
well

3. Effective Entry can be done by 
launching in key categories such as 
Vitamins & Supplements or Hand & 
Body Lotion. If you are considering 
entering on another category, make 
sure the benefits are clearly 
communicated to consumers
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Project team
Integrating insights and expertise across organizations

NielsenIQ is the undisputed industry leaders in consumer 
intelligence, focused on providing the best retail and 
consumer data platform, enabling better innovation, faster 
delivery, and bolder decision-making. 
www.nielseniq.com

NielsenIQ Omnisales: Capture fully integrated online and 
offline sales data to unlock the value of true omnichannel 
measurement. Meticulously deduplicated data from 
NielsenIQ’s proprietary methodology provides the clearest 
multi-channel view by eliminating redundancies and 
saving you time.
https://nielseniq.com/global/en/solutions/omnisales/

NielsenIQ

Nathalia Ribeiro

Nisha Desai

Leah Shindler

Anna Mayo

Label Insight drives growth for CPG brands and retailers 
through unparalleled product transparency. Its best-in-
class product attribute data and patented data science 
empower companies to unlock new growth opportunities 
both online and in store.
https://www.labelinsight.com/

Rakuten Intelligence uses its e-commerce panels to reveal 
new insights about online consumer trends, retailers, 
brands and logistics companies. They provide a detailed 
view of online sales and competitor performance data, 
giving you visibility into your business and industry. 
https://www.rakutenintelligence.com/partners

For more information about this analysis, please contact: 

Nathalia Ribeiro (nathalia.ribeiro@nielseniq.com), Nisha Desai (nisha.desai@nielseniq.com), Leah Shindler (leah.shindler@nielseniq.com), 
Anna Mayo (anna.mayo@nielseniq.com) 

http://www.nielseniq.com/
https://nielseniq.com/global/en/solutions/omnisales/
https://www.labelinsight.com/
https://www.rakutenintelligence.com/partners
mailto:nathalia.ribeiro@nielseniq.com
mailto:nisha.desai@nielseniq.com
mailto:leah.shindler@nielseniq.com
mailto:anna.mayo@nielseniq.com
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About NielsenIQ
Arthur C. Nielsen, who founded Nielsen in 1923, is the original name in 
consumer intelligence. After decades of helping companies look to the 
future, we are setting the foundation for our future by becoming 
NielsenIQ. We continue to be the undisputed industry leaders as 
evidenced by our experience and unmatched integrity. As we move 
forward, we are focused on providing the best retail and consumer data 
platform, enabling better innovation, faster delivery, and bolder 
decision-making. We are unwavering in our commitment to these 
ideals and passionate about helping clients achieve success. For more 
information, visit: niq.com

http://niq.com

