Beauty Trending Insights:
2023 Holiday Review

The holidays are a key selling period for the beauty category for both gifting and
gathering opportunities.
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Spotlight: TikTok Shop

Holiday 2023 Cateqgory performance

Gifting Holiday gathering

Shower Gift Sets/Kits +37.5% Cologne & Perfumes +18.7%
Body Spray +22.0% Body Wipes +17.4%
Bath Additions & Treatments  +17.3% Hair Styling Products +15.1%
Nail Grooming Sets/Kits +16.5% Hair Tools +14.7%
Body Lotions & Treatments +15.5% Hair Accessories +14.6%
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