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In the month of the Barbie premiere, brands who launched ‘Barbie’ products were up 75% vs YA

Barbie the Movie

Wins Beauty and Wellness
Brands who launched products with "Barbie the 

Movie" licensing saw both immediate and sustained 

sales bumps

#Barbie

#barbiethemovie

#barbiecore

92.3B views

14.1B views

17.8M views
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"Barbie Movie" Interest

Barbie the Movie was critically acclaimed in the box office and gained viral online support

Month of Movie Launch (July) Summer of Barbie (June-Aug) Fall (Sept-Nov)

Beauty brands using “Barbie” licensing saw 
strong boosts to sales

$ YA $ CY

+44%

+75%

+3%

Summer of Barbie

Barbie drove growth for 

participating brands in key 

categories:

*Facial Skin Care +72%

*Cosmetics & Nail +52%

*Oral Hygiene +36%
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