


• Despite less wet-led visits to the On Premise over the past month, consumers show promise to increase their drinking in 

venues as we enter April.Building on that, weekly visitation figures are increasing in comparison to February rates; however 

monthly visits still remain the most popular for German drinkers

• The increasing cost of living has the biggest impact on consumers regarding less visitations to the On-Premise, adding to the 

growing cognition that On Premise visits now serve as a treat to consumers rather than integral to their lifestyles

• Beer is still the top consumed category for consumers during March, and still shows momentum to grow throughout April 

with Hot Drinks also demonstrating an increase in popularity for consumers

• Consumers express sustainability awareness within their On Premise decisions, with consumers showing preferences for 

drinks which are locally sourced, and which have lower levels of emissions during production processes

• Sustainability initiatives combined with more affordable options will be the biggest driver to drive consumers towards the 

water category 

• Sparkling water boasts the highest consumption rates across all types of venues, with higher water consumption overall in 

premium and high-end outlets. German drinkers express a preference for bottled drinks, with over half saying that a range of 

brands is important to them 

• The Euros are offering a great opportunity with 47% of consumers reporting they will visit the On Premise for that specific 

reason



•

•

•

•

•

•





VISITATION IN THE ON PREMISE OVER THE PAST MONTH



VISITATION PLANS FOR THE ON PREMISE MONTH AHEAD





ON WHICH DAY(S) OF THE WEEK HAVE YOU VISITED A BAR, 
RESTAURANT OR OTHER SIMILAR VENUE OVER THE PAST 

MONTH?



HOW OFTEN HAVE YOU VISITED BARS, RESTAURANTS AND 
OTHER SIMILAR VENUES OVER THE PAST MONTH?
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31%  54%
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66%  18%
€47,860
€36,961 91%  68%



31% 32%



YOU HAVE SAID THAT YOU ARE CURRENTLY GOING OUT MORE FREQUENTLY THAN 
USUAL, WHY IS THIS?



YOU SAID THAT YOU ARE CURRENTLY GOING OUT LESS FREQUENTLY THAN USUAL, WHY 
IS THIS?



HAVE YOU CHANGED YOUR BEHAVIOUR IN ANY OF THE FOLLOWING WAYS OVER THE PAST 
MONTH, COMPARED TO USUAL, IN BARS, RESTAURANTS AND SIMILAR VENUES?



WHICH IF ANY OF THE FOLLOWING ARE REASONS WHY YOU ARE SPENDING MORE 
NOW WHEN OUT PER VISIT IN BARS, RESTAURANTS AND SIMILAR VENUES?



WHICH IF ANY OF THE FOLLOWING ARE REASONS WHY YOU ARE SPENDING LESS NOW 
WHEN OUT PER VISIT IN BARS, RESTAURANTS AND OTHER SIMILAR VENUES?



WHICH OF THE FOLLOWING HAVE YOU HAD IN BARS, RESTAURANTS AND SIMILAR 
VENUES IN THE PAST MONTH?



WHICH OF THE FOLLOWING TYPES OF BEER 
HAVE YOU DRUNK IN THE PAST MONTH?









HOW OFTEN HAVE YOU ORDERED DELIVERY / TAKE AWAY IN 
THE PAST MONTH? (EX. DELIVEROO, UBER EATS)



HOW OFTEN HAVE YOU ORDERED DELIVERY / TAKE AWAY IN 
THE PAST MONTH? (EX. DELIVEROO, UBER EATS)



YOU HAVE SAID YOU HAVE ORDERED DELIVERY IN THE 
PAST MONTH, HOW MUCH DO YOU USUALLY SPEND ON 

DELIVERY EVERY MONTH?





IN THE PRODUCTS THAT YOU PURCHASE IN BARS, 
RESTAURANTS AND SYMILAR VENUES, WHICH OF THE 
FOLLOWING ATTRIBUTES ARE IMPORTANT TO YOU?



WHAT ARE THE MOST IMPORTANT FACTORS TO YOU WHEN IT COMES TO 
SUSTAINABILITY AND ETHICAL PRACTICES?



IN A PRODUCT THAT YOU PURCHASE IN A BAR, RESTAURANT, AND OTHER SIMILAR 
VENUES, WHICH OF THE FOLLOWING SUSTAINABILITY FACTORS WOULD YOU BE 

WILLING TO PAY MORE FOR?





WHAT TYPE OF WATER DO YOU ORDER IN THE FOLLOWING RESTAURANTS YOU VISIT?



HOW IMPORTANT IS IT TO HAVE A RANGE OF BRANDS OF 
BOTTLED WATER AVAILABLE WHEN OUT IN BARS, 

RESTAURANTS AND SYMILAR VENUES?



YOU HAVE MENTIONED ORDERING WATER, WHAT TYPE OF 
WATER DO YOU ORDER IN THE FOLLOWING RESTAURANTS 

YOU VISIT?



WHAT, IF ANYTHING WOULD ENCOURAGE YOU TO ORDER MORE BOTTLED WATER WHEN 
OUT IN BARS, RESTAURANTS AND OTHER SIMILAR VENUES?





ARE YOU PLANNING ON WATCHING THE EUROS 2024 
WHICH GERMANY IS HOSTING THIS YEAR?



ARE YOU PLANNING ON WATCHING THE EURO 2024 IN 
ANY OF THE FOLLOWING PLACES?



WHAT DO YOU PLAN ON DRINKING WHEN WATCHING 
THE EURO 2024 IN BARS, RESTAURANTS OR OTHER 

SYMILAR VENUES?
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https://cgastrategy.com/about-2/sign-up-to-the-cga-newsletter-2/
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