Snap View

Successful RTD Coffee brands manage
to grow despite inflationary pressures faced
by the category. What are the winning
brands doing beyond price?
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Despite inflationary pressures, value pricing alone is not enough to generate demand
Across both Single Serve and Multi Serve, winning brands span the various price tiers
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Winning brands are finding ways to differentiate
Top Single Serve strategic ingredient claims focus on milk types and “real coffee”, while
Multi Serve focus on skipping unwanted add-ins and “creaminess”

Strategic Ingredient Claims
Emerging Trends
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Reach out to your NIQ representative to hear more about how Discover
Panel on Demand can help you better understand your consumer!

Scan the QR code for more
beverage related insights

Share your
feedback with us !
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