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Mass Retailers drive the growth in Produce for Value Channel*
And Trips with Produce are more valuable within the Value Channel*
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Source: NielsenlQ Panel On Demand Homescan, Rolling 52 w/e 4/27/24, VValue Channel*=Mass+Club+Dollar Retailers

Winning categories offer value through convenience & price
The top categories drive over half of the unit growth within Value Channel*

Growth Contribution of Top 5 Fruit & Veg Categories by Units
Value Channel*
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