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Prime Day Glam Gains:

How Beauty took center stage
during the two-day sale

July 16 & 17, 2024

Health & Beauty Care was the driver of sales gains for Prime Day
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Beauty saw increased shopper engagement and spending
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1P: Purchased directly from the brand, 3P: Purchased from a third-party vendor
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of Total Beauty sales happened on
Wednesday, the second day of sale

of Target shoppers purchased Beauty
on Amazon during Prime Days

1 0/ of Sephora shoppers purchased Beauty
9 O  on Amazon during Prime Days

Source: FoxIntelligence, Total US, Health & Beauty Care, 7/15/2024 and 7/16/2024
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