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Boomers Generations

Gen Z (born 1997-2012)

Gen Z are set to be the largest generation of all time!

They are looking for fun and novelty - even
in every day purchases (think limited
edition collabs) '
) N
39% plan to seek out higher quality
beauty products in their expectation of .
increasing spending across the next 12 5
months

Have a strong preference for shopping on
social media and are most influenced by online
videos and online reviews Wi
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Gen X (born 1965-1980)

Gen X currently spends the most on beauty
They like to feel good about themselves, and this motivates
them to buy beauty products
82% say “anti aging” benefits are important to them but only

19% say these needs are currently being met

38% of Gen X are likely to use social media as their
primary source to learn about new products and services
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