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What is NIQ Omnibus?

Our quick-check syndicated study that has clients share setup
and fieldwork cost, and tailored questions exclusively for
each client. Using stratified random sampling, resultant
data can be projected to the population in 6 cities covered.
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2,000 respondents across 6 urban cities in Indonesia.

Investment
Price per question (subject to deliverable and question type):

Close-ended Open-ended/grid Additional cost for Presentation is IDR

IDR 7,450,000 IDR 9,350,000  280%°0
IDR 9,350,000 IDR 11,250,000  pymemm of 3 to maximum

of 20 questions per category.
Special header for tabulation incurs additional cost of IDR 875,000  PaIREITERTAN TR U EE RO EEZAY

All costs are exclusive of Presentation.

For more information about NIQ Omnibus, contact gita.dwiputri@nielseniq.com & rivan.wijaya@nielseniq.com
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Profile of Omnibus respondents
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Note: In case of insufficient clients, a wave may be postponed up to 4 weeks. NIQ Indonesia reserves the right to change schedule or
cancel a NIQ Omnibus run if total subscriptions falls below the required minimum.

For more information about NIQ Omnibus, contact

ta.dwiputri@nielseniq.com & rivan.wijaya@nielsenig.com
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