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“«,

ottage cheese is back—but if
brands don’t move fast, they’ll be
stuck in a fridge full of yesterday’s
trends. It has the protein and
portability to win, but now it needs a
cultural remix. Gen Z isn’t buying
nostalgia—they’re buying snacks that
move with them, fuel them, and
reflect them. The next wave of
growth won’t come from the dairy
aisle—it’ll come from bold,
snackable, social-media-worthy

innovation.”

Chris Costagli

Vice President,
Thought Leadership,
F&B Insights Lead,
NielsenlQ

Here’s what industry
experts are saying:

“Sales of cottage cheese were going
backwards five years ago, but that
was not the case now thanks to a
TikTok trend. It's full of nutritional
benefits, and what we are seeing now
is that younger consumers are just
embracing it. It used to be a category
that was consumed by an older
demographic, but that's changed
dramatically, and it's all driven by
sort of health-conscious choices and
social media trends. It's very much
on trend at the moment because of
that focus on low fat, high protein.” 4

Allan Hood

Chief Executive Officer,
Bulla, Australia
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Curds Are The
New Cool

Implications for Cottage Cheese manufacturers

Cottage cheese is cool again

Cottage cheese is having a moment—but the real question is, what's next? With shoppers
spending more and making more trips, it's clear the category is resonating. Now’s the time
to think beyond the tub and ask: how do we make cottage cheese exciting for the next

generation? Think bold flavors, on-the-go formats, & benefits that fit protein-powered lives.

COTTAGE CHEESE
PURCHASE TREND 2

COTTAGE CHEESE CATEGORY SALES
PERFORMANCE !

I Dollars M@ Units
18.1%

$1.8Bn

Sales per buyer

7.9%

Sales per trip

Trips per buyer 8.9%
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Private label’s price edge is shrinking

Private label cottage cheese may still be the budget pick—but the price gap is closing fast.
With the savings shrinking from nearly $0.50 to just $0.35, shoppers may start questioning
whether it's worth trading down. For brands, this is your moment to double down and win
over value-conscious consumers looking for more than just a deal.

BRANDED Vs. PRIVATE LABEL COTTAGE CHEESE BASE UNIT PRICE
COTTAGE CHEESE PERFORMANCE ! COMPARISON 1

I Name brand [ Private label
Private label
32%

$559M
+12%

Name brand
68%

$1.2Bn
+24%

Current

Year ago

The cottage cheese comeback needs a next generation twist

Cottage cheese has carved out a niche with Millennials chasing protein-packed, health-
forward snacks—but Gen Z isn’t biting. If brands don’t evolve now, they risk losing
relevance with the next wave of snackers. The future of cottage cheese depends on bold
innovation in the flavors, formats, and functions that Gen Z snackers are looking for.

17.5%

SNACK MOTIVATIONS THAT SUPPORT COTTAGE CHEESE TYPICALLY
LONGEVITY & LONG-TERM HEALTH 3 CONSUMED AS A SNACK 3
. 121
Nutritional value 41.0% 113
Natural ingredients 87
Functional benefits
58
Low sugar
Taste or texture
Convenience
GenZ Millennial Gen X Boomer
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